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O Listening Strategy 101, 102
golalate] AT RS FAAZIL, ABZ AR (MO, ore) U TeHeld 5

7] 4s P4 Bk

o
oft
ol
-
fn

The goal of this class is to improve accuracy and fluency in speaking English and to practice

listening skills using a variety of media-video, audio, and live presentation.

O Grammar for Writing I, II
R 72 A2 28 AFCR, SHE B 74, TSt o F27] g goftt 2Aet
sh

20 ofsll, &R WHYT 2 U
H

82 A8, 529 149 HEUS Fo 220 Ve ASHOR AMAES St £, 3
£ Zaolo] BRF SHF 2Y L7 AFE OR6, B mA Gt FUH 247] A=
g o S0l Bl BE Vg MAZ HEW B 4 b 78S ABIG EF 4= Yk Fol
227 18 Z2IY0R, WY Yok ol RE AXtel, thker 247] AgtAn B0 T £
W 2%, 33 WY V1%, GEd 327 U AT W, OO oiRe] M3k 220), 8y wYg
Tefah 247], HWA ADE HPOR @ weld 247, FoF 2] 249 Yo o|27|7A
Zye FAE e of S Sl Zate ZAES Fo e J1eg AAE FHEHL,
4ot 52O WEWS Sof AL NEHOT MU, BeF 29 74 oS Wol ot Wz

=

The "Grammar for Writing" course is designed for college students, starting with the basic
rules and structures of grammar. It educates students in constructing correct sentences, clear
and consistent writing strategies, understanding various styles and tones, and effective editing
and proofreading methods. The course helps students apply what they have learned through
practical writing exercises and continuously improve their writing skills through feedback from
peers and professors. Additionally, it covers special grammatical requirements necessary for
academic writing. At the end of the course, a comprehensive writing project provides students
with the opportunity to apply all the skills they have learned in a practical context. Also, it is
an in-depth writing education program for college students, starting from an advanced
understanding of grammar and covering a wide range of topics. These include adjusting
grammar to suit various writing styles and purposes, advanced editing skills, methods for
academic writing and research, writing appropriately for different media, considering cultural
contexts in writing, logical writing based on critical thinking, and exploring elements of
creative writing. This course is designed to enable students to apply the skills they have
learned in their individual projects, continuously improve their work through feedback from
instructors and peers, and go beyond a basic understanding of grammar rules to develop

advanced writing abilities suitable for various contexts and purposes.
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O Business Writing |,

ZAS YFol 2FEHE ¥ Yt Al 4F 24 dAS 550, AdL82 Paragraph 7
2Ad 4 dojulu4o] A HAREE 53 Yot =2 275 THE 5510 Business
Letter, @& E-mail, FOjEILA] A/gohe 282 iR, =304 JHEH 55 224 =34

=
o2 oA EHT 4 YTE AL
This course introduces students to the principles of effective business writing. Students will
develop their individual writing processes as they write and revise letters, memos, resume and
reports. Emphasis is placed on appropriate organization, clarity and conciseness in informative

and persuasive business writing.

QO G2 AMAF 522 O] | (G2 Current News and Issues)
AAF o} (Current English)= A2, 7%, HHQ £ ofg) 71x| oiz|e e A= 27 H,
A, B3 Wil 22 SAR G0l CEOA AN olH REW AN RS WL Al ol
dozAe FAH AT AZte 2 S H 2AL £ Aotk B pEe
7o) BUE 529 AR §o) ARE o Aww 2|43} w% o5, Pal Fof mA,
Current News and Issue is any issue that adversely affects the global community and
environment, possibly in a catastrophic way. Including but not limited to: environmental issues,

political crisis, social issues and economic crisis.

O MIAIFA2E O]+ (World News and Issues)

AlAF g0l (Current English)& A&, &4, HHL 5 943 74 mAE &3 Md2=e =4 Z*Zl,
Al, 23F MBto] A EAIE Folz GF22ZH AA} o3 {83 AlAF £
AozAo FAARA A2 A2 2 3t b 245 & FAolt. & 5=
Aol B w29 JER 59 ARE S AARE AT HEE F|a, #™ %‘01 EAT,
o 52 Ao =3 FEAEES B oJsistHA Fol 7] 58 ot 582 7%

World News and Issue is any issue that adversely affects the global community and
environment, possibly in a catastrophic way. Including but not limited to: environmental issues,

political crisis, social issues and economic crisis.

QO Business Communication |

HzUs golabge HEAY AN Fof S P4V AT NSS AT 5T my By
otk HZYA ol MR Pol AU s A Ul o, A T3}, ojm|Y 2y, Felt me
Aelold S0l BRE 7|2Ho|n AFHY HEUL Folg e E H=UL Fof BHA o

2
AtaSo] el BlE & YEE s Eee &0
Business Communication is designed to help English language learners communicate effectively
and build confidence in speaking English in various business and occupational contexts (e.g.
job interviews, business meetings, etc.). This course focuses on vocabulary specific to a variety
of business situations, essential grammar items to build sentences effectively, and business

etiquette and manners.
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RECEUTE
Foig Bashe AlbEo] golol B2 2ulE Telsh: H old ERIZ JID H2T 4 JEs
29T 4 SAl] AT o AYTH o] P2 SEAEo| U 2R B AR WFolN 2
B2 A8 4 e oY 282 (international topics)E F4H22, A&t ¥ A4, o3 &5
Ao HIZ 8% £ Qe HUT work skillsg & 4 JAEE At wEpA siAT} S5 49
71& wHAETE ofyelt Al AR E Wo| &85l pair-working, group-discussion, writings &4
o2 4qo] eYPoEM SOl tja 4YS FUSHe Bl gojA A0S AgHoR BEY 4 9
£% By

The overarching aim for English in this course is to promote high standards of language and
literacy by equipping students with a strong command of the spoken and written language,
and to develop their love of literature through widespread reading for enjoyment. The course
for English aims to ensure that all students

+ read easily, fluently and with good understanding

* develop the habit of reading widely and often, for both pleasure and information

* acquire a wide vocabulary, an understanding of grammar and knowledge of linguistic

conventions for reading, writing and spoken language.

F3u|xL|Ae 23tolo|e
F2QATe] AAF HZYA BPOIA AEHE Qo2 MEUA B4EFL BEolUE BAS PBL
FEYAOE ST B Folo] HRULQC G5 BE FIQ9 HZUARHS S o
shatc.

MBI HBAEC| KL

AR AAstel AGBYelN ARz QPHE BAS WA e TASE Wyold =
9 =2 Al ZHES 78, A2, ARSE A B AU S e wAolo

=

=

B IS STAGRARE AFaiA 2=o] AztsEol Aoz njset Far|dAer AABH,
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=3
e AZEAMNA 2o HG SWOT, STP EAS =273 A2 435to] 223t
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O #A7tH2|2|A (Cost Management Accounting)

L7IRAIY ATl SEn EFANREES AFEshe =3 2AE BHESH I V199 R

o] oSHUARE At MFAEAGo| Bt AFATHALY] B AHE SR U, 7| AU
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B2 AES FsiA 71989 AIAE FASHL e AHES ofEA 2EF oz HYT AU

et 2AE sHEst=d {&% HJEE 3 - 257 - 29 - 24 - Biske Y5 wigtt] sHYEcl

A 7197893 HdE AR AT AA=EHAS W 2 A9 e mefstal ol IjAA At
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O ZILE
Yt (Principles of Business Administration) ¥thAte]e] FQ3oF EAT EAIHE HigtEE ©
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sshn 2% 790l FhAok @ 94T =ee ohed

O 2EHOHY (Global Marketing)
APR] ZAL BAAL AHA S Al HB]EE BRI A X elle AFR]RAREAAL AZIAIFl of BISto] AEA|
£ 23t} SPSSE &85t BAIStL BuA AA4Y7HA] @Eshe B2 g SPSS E-8HH T SPSS I
71X & &8 ZAIE 2ATH

O M™IHE (Tax Law)
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O 2|AI2| (Principles of Accounting)
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