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2082 (Introduction to Advertising)
=1

o) ek ZHZQl o|sjE ZHot, ”19} HHEoF F oY, ARFUYACA, Creativeness®| =
He gadoz AMEY Fuo] oo By @l 2o 3} 4 By Mk e E AUGH;

FRFLIAO|M 4Z (Introduction to Advertising)
ojgojet HFYA oA HHE ARE A4S olslicte o BRoS Z|2AAM NES FRASH Thet
Sht.

Atol24at ofof7| 7 M|OJLt (Creativity & Story Writing Seminar)
e S tieR A Aoy 'Y 5 HYZ HdEHEE JYPsiy duet EES B6 s

B

£22E 553 AP} Hlof oo} AR B2S AR oot Aee JlEth

—_

i

St E
et F=4 *ltﬁé Olﬂoi 4 5+ Ae ZJE'OD‘%*J—P *é%%%% e 4 e nyo ISy ds
£}1o] BtHY] fQo g sto] dg Ao =82 Fth
o|C|ofet AM%] (The media and Society)
AnjAE e EA4Q mAaARYAol A4S olsicte ol o3t 7% A4 AES A mhet
st

PR7|E (Public Relations)
TH UH 2opol ol =AML} ols), FET|EH A4, skilld] §5, FEAFTFHY 7|2 oldl, =
Q] H A3 AT 59 AvHA JgE oEh

ofLt24 3t Li2[o|lM (Announcing & Narration)

oA, 1A Y, 38 AWZ 5 ARYACIEA ZBasgt Wyt T, A, ZaAE ol
e o5

I3 X5t AOLEHTMLAIZE (Al & Smart HTML production)

AIFAEY HE= olslisty ¢ A Al&te Agh 7]24Q Zragy doj9f gt T/l htmlo] the
2L 9 AR ookt &8 U7 Adtngo] 2 AsS Tt

HMMHEI|EXSKILL (Basic Video Editing Skills)

FA ZH= HYS fJol ZESY mejnjojE vijew J|2AQl A FHE A&



ojcjo] 28X 7|2 (Media Contents Planning)
o =H/MCN(Multi Channel Network)E XZ3let RE nDjfjojet ZHES 0]
249 AR AEn ARYA Ol el 2= mho] 'R 7]8E &5t

AlLt2| A& (Media Storytelling)
Fatet Eefup Alzbs ARt FoAdd ARYHY 5H2 VIEW AU ARY M s vl

Screen Writer®] ARAS zh&r}

ZEX'22|E (Photojournalism)

iEXW?J’"“Oﬂ ot ZJHJ&*OJ OIOH—‘EP APZ' &3l Uﬂ*lxle ﬁ”o}i A5ste ZEAEEY W4
S

Zn7|2nr =gah (Advertising planning and brand strategy)
FA A2 7|85k Z2A2 V180 #E8He ¥ 9 BEME g RAlg olslstal o] &&3)

AIHEtH AL} ZRIXOIF|E (Al Metaverse & Contents marketing)

= OJaf5tal AREAIY Z=2H FElZo] oigh ekl e At F=EH Z
|3
[¢}

Worg 7124

2
I
E

>.
>
=)
Lo

£SKILL (Advanced Video Editing Skills)
== EOE S5 Y meno] HYIHS 5|AL oy oHES &6 7 =2

H
HY52L 250l Ao thSAT

Nge|zel of
Adelzel =
EREDER:

1t MM (Theory and Reality of Journalism)
Q1 olslE HIF 2R AE &2 A oAl &4, & 71X 58 5Tt b
Ab RPATE Z1ARe] 7= h A, A4 Rl

e} FHU
Y

Ql

o

==

O:;

OTTA|CHe| OJC|o{ H|H (Media Criticism of OTT)

mjtjolo] m|ahe olastn Zelxol £ S Faf nitiolo] B ol £tk oS s of
FohA19) WAAE AL BT R nlole] WY BEY HoT HeD ST ARIS B
gt
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O Djcjo| HH (Media Management)
ojeo] 4hde) 29 njyo] ZRI2E AAH/AAskE 2ol st
Aol o]Ff2 =i

o
o>
ol
ol
&
el
]
a5}
z
ol
|o

2 ngo] 4

QO H#MEX'E2|E (Brand Journalism)
71%‘—] Alold 7o) UER Qg myojebg o) Mgtz DEtAA Qe A'dejEo 7hX|eF njyojol A
P4 d4ol tisll TFAL=Z olsistal 5Tt

O Al AOtED|C|o{&1 (Al Smart Media Advertising)
AntEn|tjo]e] ARl UCC ZHm|Ql S|
e SNS 59| AmtEn|tolE &85t FuntA|" wetol] tigh ojsiet 7|E A4 JFs AAYcL HaE

gt

2 718 MRS e o8 AW AR Agsta OTT 2 221
}.

O CIXIZ&E1PR7|E (Digital Advertising PR Planning)
ARRIEA L Qo] HSkehE ghgol BhEo] BT X[ ANE S ot FFUAS HIFASHA #H)
v 223 4234 S =T

O ¢ 3.0zt OJC|of MY (Web 3.0 with Media Industry)

ajfolatele] E43 A olshe BlEoR CXY A& A Hitel 4 BEUA@S, B4,
ZUARY), BAE(FANY, I, £UY), ANGACIY, 23, Yole) FHo2 Tt G4
2.

O O|c|of 2|E{2{A|] W€ (Media Literacy & Education)
thfet 79 Hjbo] ZRIZE siAsty #Este Bl M 45 mgo] A& =39 V52 Sts
gto=zH mihof g HE &8 58S =AUk njyo] AEAE olsistae ZF nto] EHES ST
njtjo] ZEl=0o] ArE]A wieh-g mopsto] mjo] ZZ7tolA} Yo} WSARA 9 A S

O O|CjojFA2xAMA (Job of Media Image and Advertising)
HAUS AT vy LY PSS At HY 54 9 AE 5 FYE S0 AdsH 4
3}E SRR

QO K-ZelXxe} LS 23} (K-Contents & Mass Culture)
Ois2gtel] oigh ot o221 &7 ddi tisEdel vzl marFYAclde FdFE S5
K-Contents®] du} HARQHE BASIH HIA5E g3t BdlZ A|AISHH.

O AIRIEHEIY E&AMBNNIZ (Al Interactive Broadcasting Advertising Production)

OAY AT WS, O AolRWS, XY 4, AL tlolysol e AeielL
ST $ET 715 U AldE ATsE AHAHLYSYRE J1F AF AL
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QO AH|Xt M2|et 2|M%| (consumer psychology research)
aH|Z] A2, ok, Bk, 5710189 %A 9 olsiE &5 B 2ol 9

g 2EH0R B Fet

&
N
)

N

i
ro
ol
kl

!

A8
W
2

O 7tm|2to|E (Copywriting)
Fao] Zojgt sh= FrzEtolE o] A& ols| W A52 &l FLHAIR A 58S B, of&e
glopojtio] == Hol A9 2 719w T FuAZY Ad FAHEE Fdl ZEololEEAY

TR AR I

o O

Mo o
rol

O AD HAE|HR|3& (AD Festival Workshop)
FAGLA HFEEY A4S B0l ZololEE S8 s o, AAl SRz Fojdl 2o=24] gl
Y =

9o
= o
Aol A FdS Aeth BA=sAgIAdE gAst] dFe] AAdRE ASsiEE 7IRE e

-

QO ADIERHIXFZAE (Smart Content Production Practice)
1 ookt F4EG 2Z8e ShEsto] AR AAeiEH dE2A

O AIAICH OJClojE& o|21} Atz (Age of Al Media Policy Theology and Case)
FEo|toi(=A]gZn|to]) FAHCR £YPctH, THbE T FA o|FES HEH A OlHEE &
w1 A, ZE2 AARGTASA AL T2 HE A), WE A, A, 39
5ol

I

)

O ZH|G2tH$Y3E (International Movie workshop)
g2kl g Fall 2H= 24, v, HE 532 FHAIZIL FAIYAL, ©]

|5
W= 18 Y 28, TEE T

O ZnI2|HEH0|M (Advertising Presentation)

B3, B8 AHQY M} Felojo|gBE uAoA TEHOR YT 4 9

rlr

o|F AAE vtk
O AIACH ZaZmQlat IMCH2F (Age of Al Advertising Campaign and IMC Strategy)
21 FUe Fu A ARRE AT ZA F7|Holn aEAQl Fr|gy; FeoolEE 58

FAZIH, S mHI" ARYACIEIMCO) Y Jidat e iR

O Al ADIEQIZ{I3E (Al Smart Certification Workshop)

sntEn|tol At %8 B9l ARtEBBIAS oot oS BEI At Telx AT P mb
g 4 UEE dFe 2ESE om, o] Eof WEVFEREE 4T ARIE AW AL A8AY
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AN AH40|C|of HFRLIAO[M (Socia | Media in Age of Al Communication)
AEUl 5 37 ARIER fFE 7Ivkez S34e A4 B {&5hs 19 mlHo{(Single media)
F2]ol|o]E(creator)7} A Aoz A2leto] mat Mg HEA e A 2He

2 11 AjHoiol mlHoj2A 9] A|&AJo 7|9hE Fof o]E1} ARE AWEIX gk

ZIPREYUEEPT (Advertising & PR Capstone Design)
= T dH0IA FAHMETIEA Y AREY Y2 Hsl SUAYE A 493t sl d5AdE S HE
o8 YpIHmFAE A}

AZo| WEIAE T AHSE, AX ZRAES 7)Y, AL e S5t

=0]

=2 d

A 4 gle BASA U3 AA5HS MO, ofgd FYNEY | FEx
9o

=

A
O:

(FALPREYAZPTS A=)

D|C|{HMHAEC|XI (Media Image Capstone Design)
=} AFPTY LHEIAE M AHSHL, njHo] 4}] R olA Zogh PRzt mAE AF

H =
S Be Sl AnAel BAl) ofg sj25AL vl obed WEARA Fel4, 712, B

DICI{EMELEENZ (Media Image Capstone Design)
A

Y & IHOIA viHo A27tEAM Y AReE dFe As FFITR2LY} mAE 7|5k AAE

ot

o
ojjolel B @4 AYS S nloolel P AR tE AT AW B AYT o2 4F

£ 48Y 4 Y Ao taHt

sie] e HAelH 22 @3S oslista IAld A2 dsle S siEH 22 Falet o
o
1

P AL HFTICH



